














Share performance in the financial crisis

Great interest from analysts

The Raiffeisen International share
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IPO of Raiffeisen International

Raiffeisen International shares have been listed on the
Vienna Stock Exchange since 25 April 2005. With an
issuing volume of around €1.1 billion and an issue price
of €32.50 per share, this was the largest IPO in the histo-
ry of the Austrian capital market at that time. Today, the
share is listed on some of the major indices.

In October 2007, a capital increase was concluded
through the placing of almost 12 million new shares, which
brought an income from the issue of around €1.2 billion.
This measure created the foundation for further organic
growth and selective acquisitions.

Stable free float

The free float has been stable since the IPO at around 30
per cent, with around 3 per cent of all shares being held
by private investors and around 27 per cent by institutional

Index (selection) Number of Weight of

shares in index Rl in index
ATX 20 7%
ATX Prime 50 6%
Dow Jones EURO STOXX 318 <1%
Dow Jones EURO STOXX Banks 38 <1%
Dow Jones STOXX 600 600 <1%
MSCI World 1655 <1%

investors. Most institutional shareholders are located in
Europe, followed by investors in the US. The remaining 70
per cent are held by the majority shareholder, RZB.

Raiffeisen International shares against the background of the financial crisis

Due to the financial crisis that has prevailed since
2007, shares on all of the world’s stock markets have
suffered heavy losses. In this difficult environment,
Raiffeisen International shares reached a low of €13 in

Share Price Development from IPO in €

February 2009. However, by the submission deadline of 5

June 2009, the shares had recovered significantly again to

reach a closing price of €28.
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Even in times of financial crisis, and particularly because
of it, Raiffeisen International is adhering to a dividend
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policy that gives the reinvestment of profits precedence
over high dividend payments.

Great interest from analysts

Numerous investment banks and analysts are showing a
great deal of interest in Raiffeisen International, even in the
current volatile market situation. We are constantly moni-
tored by 22 analyst firms that have completed a total of
450 reports in five languages on Raiffeisen International

Active capital market communication

Transparent communication with shareholders and the
public is very important to Raiffeisen International. The
company has therefore already implemented the interna-
tional accounting regulation IFRS 8 ahead of schedule
since the end of financial year 2008 in the segment re-
ports of its annual and quarterly publications, in order to
increase the transparency of the information provided.

In addition to personal discussions with investors and ana-
lysts and participation in international capital market confer-
ences, suitable media are regularly used to provide a broad
public audience with upto-date and in-depth information.
The internet, in particular the company’s website, plays a
key role in this. The range of information is constantly being
updated and expanded (www.ri.co.at — Investor Relations).

from the IPO to the submission deadline. The recommenda-
tions of these analyses can be found on our website at
www.ri.co.at — Investor Relations — Rl Share — Analyst
Reports.



The key to success

Motivation and commitment

Highly motivated staff - the key to success
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Raiffeisen International had more than 63,000 employees at the end of 2008 and is thus an impor-

tant employer in the CEE region. We have created more than 20,000 of those jobs by founding our

own banks and through the organic growth of these and the acquired banks.
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Attractive employer

Studies and surveys among university graduates in the CEE
countries regularly find that Raiffeisen International’s Net-
work Banks are among the most popular employers. That
is due to our excellent reputation, which is based not only

The Raiffeisen International values

Despite all of the economic, historical and cultural diver-
sity of the countries in which we operate, common values
unite the banks and other companies in the Raiffeisen
International into a successful group. On the basis of
values formulated in the group’s corporate language,
Western standards are flexibly combined with local
needs and conditions.

® Focus on customer needs

* Increase shareholder value

e Uphold solid general ethics

® lead, motivate and empower people

on an atfractive remuneration scheme, but also especially
on our high standards of staff education and international
career opportunities.

Young, mostly female and college-educated

On average, employees at Raiffeisen International are 33
years old. Women make up 70 per cent, and 72 per cent
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of all employees have a college or university degree.

Customer orientation and entrepreneurial thinking

Raiffeisen International will continue to need many young
staff members, as well as experienced specialists and ex-
ecutives, to meet future challenges in all countries the
group is active in, even if the total headcount falls as a
result of the economic crisis. We continuously provide
advanced training to our employees in all essential areas
(banking, service and sales optimisation, as well as man-

* We seek longterm customer relationships.

agement) through intensive courses and internal pro-
grammes. This ensures banking services that meet the
highest professional standards. Raiffeisen International’s
employees are strongly oriented to customers, take per-
sonal responsibility and bring much motivation and
commitment to their work. These traits are also reflected
in the company’s mission statement:

* We provide a full range of highest quality financial services in Central and Eastern Europe.
* As a member of the RZB Group, we cooperate closely with Raiffeisen Zentralbank and the other members of

the Austrian Raiffeisen Banking Group.

* We achieve sustainable and above-average return on equity.

* We empower our employees to be entrepreneurial and to show initiative, and we foster their development.




Raiffeisen Banking Group Perspectives

Raiffeisen International -
Perspectives in the economic crisis

RZB and Raiffeisen Banking Group -
origin and basis of success
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Raiffeisen International grew out of RZB. Founded in 1927, RZB is Austria’s third-largest bank with a
balance sheet total of €156.9 billion (year-end 2008, an increase of 14 per cent over the previous
year) and one of the country’s leading commercial and investment banks. RZB concentrates on
Austria’s top-1,000 enterprises and considers itself the corporate finance bank for this customer
group. It already enjoys the status of principal bank for one out of four customers in that segment.

In investment banking, together with its subsidiary Raiffeisen Centrobank AG, an equity company, it
offers large domestic and foreign customers treasury and investment products as well as finance and

capital market solutions from a single source.

Strong infernational presence

RZB can be found in Western Europe with a branch in
London and representative offices in Brussels, Frankfurt,
Madrid, Milan, Paris and Stockholm, as well as with a

The countries of Central and Eastern Europe are affected by the global economic crisis, in part due
to scarce and more expensive financing, but also due to the sharp fall in foreign demand. The finan-
cial aid of the International Monetary Fund (IMF) was successful in closing gaps in the first half of
2009 and hence strengthening market confidence. The EU has also shown that it is able and willing
to help its member states.

The economies in the CEE region cannot decouple themselves from the worst global economic slump
in peacetime and will experience a contraction similar to most of the rest of the world. This develop-

ment has been further exacerbated by, in some cases, heavy currency fluctuations against the euro. It
is also having a considerable influence on the business of Raiffeisen International.

As both countries and individual industry sectors are affected to varying degrees, the regional
spread and business diversification of Raiffeisen International is paying dividends, particularly in

subsidiary bank in Malta. RZB serves its customers in the the current environment. The wealth of experience from several decades in the region, coupled
Americas by way of a finance company (with represento- with extensive knowledge of the individual markets, their potentials and risks, as well as the relio-
tive offices in Chicago and Houston) and a representative bl f1h ) Hei ki | . b d

office, both located in New York. e support of the Austrian Raiffeisen Banking Group are currently proving to be an advantage.
RZB operates in the Asian region, its second main geo- After several years of strong growth in issuing loans to customers, the present financial year will see
graphical focus after the CEE region, through branches in Raiffei | . I'f hening th . Fits | foli d risk
Beijing (with representative offices in Harbin and Zhuhai, airreisen Infernational focus on strengthening the active management or its loan portrolio and risks.
Xiamen and Singapore, as well as representative offices in - For 2009, the company is anticipating customer loans to reach a level similar to that in the previous

Ho Chi Minh City, Hong Kong, Mumbai and Seoul. This
strong presence underscores RZB's strategic orientation to
growth markets, which enables it to act as a link between

East and West.

Central institution of RBG

RZB is the central institution of the Raiffeisen Banking
Group (RBG). RBG is Austria’s largest banking group with
2.6 million customers, more than 2,200 banking outlets
and a balance sheet total of €265 billion (31 December
2008, an increase of 12 per cent over the previous year).
RBG is based on the ideas of German social reformer
Friedrich Wilhelm Raiffeisen. The Raiffeisen logo is the
gable cross, which is part of the trademark of all RBG
institutions. It represents two stylized horse’s heads

o

crossed and attached to the gable of a house. It is a sym-
bol of protection rooted in ancient European folklore. A
gable cross on the roof was believed to protect a house
and its occupants from outside dangers, as well as to ward
off evil. It stands for the protection and security that the
members of the Raiffeisen banks enjoy through their self-
defermined collaboration. Today, the gable cross is one of
Austria’s bestknown trademarks and is in use around the
world, including the brand’s presence in the CEE markets.

year. Increasing attention is being paid to customer deposits due to the unfavourable conditions for
other forms of refinancing.

Contacts

Raiffeisen International Bank-Holding AG
Am Stadtpark 3

A-1030 Vienna, Austria

Tel.: +43-1-71 7070

E-mail: firstname.lastname@ri.co.at
www.ri.co.at

Communications (PR & Marketing): Michael Palzer, ext. 2828
Customer Relations: Rudolf Lercher, ext. 3537

Financial Institutions: Beatriz Chambel-Schneider, ext. 1077
Human Resources: Rudolf Vogl, ext. 1346

Investor Relations: Susanne Langer, ext. 2089

Editorship: Communications
Press date: 5 June 2009
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